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A NON-NEGOTIABLE

Antoine Frérot,
Chairman & CEO

ur Group attaches the utmost

importance to ensuring that all

of its activities are conducted
in strict compliance with its ethical and
compliance rules, regardless of the geo-
graphical or economic context in which
we conduct our various businesses.

Failure in complying with these rules
could create an unacceptable risk for the
entire Group: its interests, employees,
image, performance. Complying with
them creates value since this generates
trust for our employees, our shareholders,
our partners, and our customers.

Finally, for myself and most of you, the
pride in what we do also depends on how
we do it. That is why | ask you to be un-
compromising in complying with these
ethical and compliance rules, which are
part of the non-negotiable foundation of
our Group’s values.

COMPLIANCE WITH OUR
RULES AND STANDARDS OF
ETHICS AND COMPLIANCE
CREATES TRUST AMONG OUR
STAKEHOLDERS.
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INTRODUCTION

he Veolia Group (the “Group”) be-
I lieves that honesty, integrity and
fairness are essential values that
should be reflected in all of its business
activities.
This Code of conduct (the “Code”) des-
cribes the principles and acts aimed at
complying with the Group’s commitment
to forbid, without any reservation, any
form of corruption and assimilated or
equivalent behaviors and to comply with
regulations and best practices in this mat-
ter.

COMBATTING CORRUPTION!

0/ Appendix to the internal by-laws of each Group's entity

This Code forms an integral part of the
existing Group’s internal policies and
procedures, which must also be complied
with.

It applies within all companies directly or
indirectly controlled by Veolia SA, in France
and in any countries in which they are es-
tablished or where they conduct their acti-
vities, irrespective of their legal form.

The illustrations in this guide are taken from the illustrated
anti-corruption code of conduct, «Combatting corruption!»,
which aims to help everyone understand their obligations,
identify risky behavior, and avoid it. This document can be
downloaded from the Compliance Department’s intranet site:
https://oneintranetveolia.com/corp-ria-complianceintranet/
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1.

APPLICATION OF THE
CODE, KNOWLEDGE
AND COOPERATION

The provisions of this Code directly and
personal apply to all Group managers or
employees and, more generally, to any per-
son likely to engage or represent the Group,
irrespective of the environment in which
they perform their duties or of the country
in which the activities are conducted.

The Group managers or employees must
ensure, to the extent possible, that the pro-
visions of this Code or at least provisions
a minima equivalent are applied by each
third party with which the Group has a
business relation (supplier, client, partner,
non-profit organizations, etc).

The Group managers or employees that

would breach this Code, or managers who,
by their manifest lack of control and moni-
toring, would be liable of such violations,
may incur disciplinary actions that may re-
sult in their revocation, dismissal or termi-
nation of their contractual ties.

In order to ensure compliance with the pro-
visions of this Code, the Group may, at any
time, review in detail any transaction per-
formed in its name or under its responsibi-
lity. As part of these reviews, the Group re-
quires that persons under its authority and
persons acting in its name or on its behalf
cooperate with the Group and any external

September 2020 / Appendix to the internal by-laws of each Group's entity
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APPLICATION OF THE CODE,

KNOWLEDGE AND COOPERATION

counsels that it appoints. Any lack of coope-
ration in the context of these reviews may
result in disciplinary or contractual actions.
For the proper application of these pro-
visions, the Group provides training and
resources to the persons concerned; each
employee may request to benefit from
such training and each functional and or-
ganizational manager must make sure that
the persons under his or her authority have
followed the trainings adapted to their si-
tuation. In addition, the Group undertakes
to assist each relevant person in properly
applying this Code: any manager or em-
ployee is therefore entitled to ask for advice
from their manager, his compliance referee
or the Ethics Committee in order to help

0/ Appendix to the internal by-laws of each Group's entity

« THIS CODE APPLY TO ALL
GROUP MANAGERS OR
EMPLOYEES AND, MORE
GENERALLY, TO ANY PERSON
LIKELY TO ENGAGE OR
REPRESENT THE GROUP. »

them understand and comply with their
obligations; as required and to the extent
possible, the Group undertakes to respect
the confidentiality of this approach.
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2.

PREVENTION AND
PROHIBITION OF

ACTIVE CORRUPTION
AND ASSIMILATED

BEHAVIORS

a. ACTIVE CORRUPTION AND
ASSIMILATED BEHAVIORS

The Group strictly prohibits any act of cor-
ruption, both toward a public person and

acompany or an individual, as well as any
other act that could be interpreted as such

behaviors, in particular, influence peddling.

In a general manner, the Group prohibits
any behavior consisting of trying to obtain
a favor from a third party in consideration
foran unlawful, promised, granted or
presumed advantage.

Facilitation payments, i.e,, illicit and/or un-
documented payments aiming at securing
or expediting an administrative process,
even if the purpose of such process is legiti-
mate, are prohibited.

Acts of complacency consisting of granting
to a third party a favor (e.g.,, employment,
contract to supply goods or services) with
no proven economic justification or out-
side the framework of social or humanita-
rian actions assumed by the Group as part
of its sponsorship or patronage operations
(cf.infra), are also prohibited.

September 2020 / Appendix to the internal by-laws of each Group's entity



ANTICORRUPTION CODE OF CONDUCT 7

PREVENTION AND PROHIBITION OF ACTIVE
CORRUPTION AND ASSIMILATED BEHAVIORS

- ACTIVE CORRUPTION -

HI FRANCK, HOW’S THAT TENDER

I'M THINKING ABOUT TALKING TO

THEY WORK FOR THE TOWN. SO, THEY
TEKHUEA. IT'S AN EVGINEERING COULD HELP US WIN THEM OUVER. B
l CONSULTANT THAT IS UERY FAMILIAR f‘ g

WITH THIS TYPE OF MARKET.

=

I GUESS IT WOULDN'T
DO THAT FOR FREE..

I THOUGHT I MIGHT GIVE THEM A RATHER
“GENEROUS” CONTRACT. IT MIGHT HELP
THEM “CONVINCE” CERTAIN MEMBERS OF

THE MUNICIPAL COUNCIL. |

HMMM, T'M NOT
SURE THAT'S
A GOOD IDEA.

Practical advice

EUEN IF YOU GO THROUGH SOMEONE
ELSE, IT'S STILL CORRUPTIOM!
THE GROUP IS LIABLE AUD COULD

YOU'RE ALSO PERSOMALLY LIABLE,
AND WE RUN THE RISK OF LOSING
THE CONTRACT FOR GOOD.

YOURE RIG
FORGET THE I

If you are aware of any act of corruption, you must do everything in your power to prevent it. Otherwise,
you must imperatively report it to the Management or, if this is not possible, use the group’s whistle-
blowing system. If you have any doubts about the situation, you can discuss it confidentially with your

compliance officer.

b. TENDERING AND AWARDING
OF CONTRACTS

he Group shall refrain from any practice
aiming or resulting in restricting the free
access and equality of candidates to public
procurement as well as the free and fair
exercise of competition.

Inthis respect, any action aiming, outside of
the regulatory or specific context applied to
the tendering process, at unduly obtaining
information from the purchaser and, more
generally, obtaining any undue advantage,
is specifically prohibited.

Any action aiming or resulting in restricting

competition, in particular in the context of
an illegal agreement with one or several
candidates or any other anticompetitive
practice is also prohibited..

c. POLITICAL ACTIVITIES AND
CONTRIBUTIONS

The Group undertakes not to engage in any
political activity or make a contributionto a
political party or to a candidate for election.
No manager, employee or third party may
engage the Group or use, in any manner

September 2020 / Appendix to the internal by-laws of each Group's entity
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PREVENTION AND PROHIBITION OF ACTIVE
CORRUPTION AND ASSIMILATED BEHAVIORS

- SENDING GIFTS/INVITATIONS -

A8 IT°S ALMOST THE END OF THE YEAR,
WE NEED TO TALK ABOUT THE NEW YEAR
WISHES WE'RE GOING TO ADDRESS
TO OUR CUSTOMERS.

I WAS THINKING ABOUT SENDING
A CASE OF UERY GOOD WINE TO

OUR MAIN CUSTOMERS...

2 /4

THAT'S A UERY THOUGHTFUL GESTURE,

BUT YOU KNOW THAT GIFTS GIVEN
TO THIRD PARTIES CAN CREATE RISKY
SITUATIONS FOR THE COMPANY.

TO COMPLY WITH OUR INTERNAL
RULES, THEY MUST REMAIN
OCCASIONAL AUD THE GIVER MUST
BE PUBLICLY COMFORTABLE WITH
THE SITUATION..

THAT'S RIGHT! AND THEY SHOULD BE
OF REASOMABLE UALUE. SOME COUNTRIES
HAUE SET-UP A LIMIT, OTHERS
HAVE COMPLETELY BANNED THEM...

YES BUT.. THERE YOU ARE
PREVENTING ME FROM
DOING MY JOB. WE'LL LOSE
CUSTOMERS...

BY BEING TRAUSPARENT AND
COMPLIANT WITH THE RULES,
YOU GAIN THEIR TRUST IN

YES, FIRST AUD FOREMOST, IT'S
THE QUALLTY OF OUR SERVICE THAT
SHOULD CONVINCE THE CUSTOMER.

IT SHOULDN'T BE THE GIFT
THAT MAKES THE DIFFERENCE..

IV ADDITION, WE CAN PUT OUR
CUSTOMER IN A DIFFICULT SITUATION..
THERE IS AV INCREASING
NUMBER OF THEM THAT PROHIBIT

IFTS..

IT'S HARD TO CHANGE HABITS.
T'UE BEEN SENDING GIFTS FOR
20 YEARS! BUT YOU'RE RIGHT,

THE LONG TERM!

Practical advice

2\ WE SHOULDN'T UNDERESTIMATE
THE RISKS.

Every employee and manager must be particularly vigilant. In all cases, before sending any
gifts or invitations, you must verify, as far as possible (website, contractual documents), that
the recipient has, in principle, the right to accept it. If you have any questions regarding the
interpretation of the rules in place, please consult your local or BU compliance officer.

whatsoever, the Group’s resources for such
an activity or contribution.

The political activities and contributions
concerned cover, in particular, any belon-
ging and any advantage or donation (in
cash or in kind) made to a political organi-
zation or party or even to a person engaged
notably on the occasion of a local or natio-
nal political campaign.

d. GIFTS AND INVITATIONS TO
THIRD PARTIES (CLIENTS, SUP-
PLIERS, PARTNERS, PUBLIC OR
PRIVATE AUTHORITIES)

The Group managers or employees as well
as third parties acting in the Group’s name
and on its behalf may have to offer gifts
or invitations out of courtesy to business
partners. Those who offer such gifts or in-
vitations must do so in the Group’s sole in-
terest, within the limits of their powers and
duties, in favor of a person who is identified

September 2020 / Appendix to the internal by-laws of each Group's entity
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PREVENTION AND PROHIBITION OF ACTIVE
CORRUPTION AND ASSIMILATED BEHAVIORS

and known, and clearly state that the Group
is at the origin of said gift or invitation.

- They must exercise their best judgment
and take into account the business cir-
cumstances justifying the gift or the invita-
tion as well as the position of the person to
whom the gift or the

invitation is given. These gifts or invitations
must be of a reasonable nature and va-
lue and may be publicly assumed both by
the Group and the person receiving them;
they must not be considered as likely to in-
fluence a decision regarding the Group.

- Managers and employees must further
strictly ensure that the nature and amount
of these gifts and invitations comply with
local laws and regulations, in particular
when the person who receives them exer-
cises public and/or elective duties.

0/ Appendix to the internal by-laws of each Group's entity

- The Group strictly prohibits offering any
gift or invitation in conditions aiming at
concealing the existence of such gift or invi-
tation or whose nature would likely violate
decency or which is of a financial or qua-
si-financial nature (cash, gift vouchers, tra-
vel vouchers or negotiable property, loans,
etc).

Within the limits set in this Code and, if any,
legal applicable rules, managers of subsi-
diaries or local employees may, under the
authority of their management and with
their compliance referee’s consent, set indi-
cative or mandatory thresholds.
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>

3.

PREVENTION AND
PROHIBITION OF

PASSIVE CORRUPTION
AND CONFLICTS OF

INTEREST WITHIN

THE GROUP

a. PASSIVE CORRUPTION

The Group strictly prohibits all of its ma-
nagers, employees and third parties acting
in its name or on its behalf from engaging
into any form of passive corruption, namely,
the act of soliciting or accepting an unlaw-
ful or hidden advantage, irrespective of its
nature or amount, in consideration for a fa-
vorable act from the Group or a third party.

M080203

b. CONFLICTS OF INTEREST

No decision made in the Group’s name
must be impacted by any conflict of interest
whether apparent or actual. Such conflicts
may in particular occur when the perso-
nal interests (financial, family) of a Group
manager or employee or of a third party
acting in the Group’s name or on its behalf,
are potentially or effectively concerned by a
matter they deal with as part of their duties
within the Group.

Any person likely to be in such a situation

must, before taking any action or, at least,
as soon as it is aware of the conflict of inte-

September 2020 / Appendix to the internal by-laws of each Group's entity
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PREVENTION AND PROHIBITION OF PASSIVE CORRUPTION
AND CONFLICTS OF INTEREST WITHIN THE GROUP

- PASSIVE CORRUPTION -

SEVERAL OF YOUR COMPETITORS WANT
TO BUY OUR BUSIMESS .. BUT I CAN HELP
YOU CONVINCE THE BOARD OF DIRECTORS

I'M SURE WE CAN COME

AND THE PLASTIC IS TRANSFORMED Y
INTO GRANULES WHICH ARE THEN USED
TO MAKE THINGS!

, ==
THAT'S REALLY INTERESTING! \| ) ‘ YOUR SELLIUG PRICE IS TOO
OUR GROUP HAPPENS TO NEED T - HIGH COMPARED TO THE UALUE i
5 ? OF YOUR COMPANY ... /|
- =
- i)y =

TO SELL TO VEOLIA! TO AN AGREEMENT..

= BN ”4— AN

WHAT IF I OFFER YOU A SMALL
COMMISSION INDEXED TO THE
CONTRACT'S UALUE? LIKE THAT,
EVERYONE WINS!

Practical advice

THANKS FOR YOUR OFFER,
BUT THAT’S AGAINST OUR CODE
OF CONDUCT.

AUD I DON'T WANT TO TAKE
THAT SORT OF RISK.

T

IT SOUNDED LIKE A CORRUPTION
OFFER THAT COULD HAVE EXPOSED
ME TO A MAJOR LEGAL RISK..

I'M GOING TO TELL
OUR COMPLIANCE OFFICER
ABOUT IT SHE MEEDS
TO WARN OUR
DEVELOPMENT TEAM..

Ifyou are faced with this type of situation of corruption, you must do everything in your power to prevent
it. The Veolia Director behaves correctly and instructs internal teams to make a fair and balanced offer so
as not to overpay the recycling company and to avoid colleagues being approached in the same way. If
you have any doubts about the situation, you can discuss it confidentially with your compliance officer.

rest, immediately inform in writing its ma-
nager and refrain from any further action
unless, it is granted an express authoriza-
tion, under condition, as the case may be.
When the conflict concerns an executive or
manager, such authorization may only be
issued after a formal consultation with the
compliance referee or the compliance head
of the Group..

In situations calling for a special confiden-
tiality (in particular in case of privacy mat-
ters), the relevant person with the conflict
may directly consult its compliance referee

or the Ethics Committee. The Group un-
dertakes to review in strict confidentiality
the matter and to help to ensure that the
conflict may be settled by limiting at the
maximum the prejudice to the interests of
the Group and the relevant person.

c. GIFTS AND INVITATIONS
RECEIVED

Managers and employees and third parties
acting in the Group’s name or on its behalf

September 2020 / Appendix to the internal by-laws of each Group's entity
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PREVENTION AND PROHIBITION OF PASSIVE CORRUPTION
AND CONFLICTS OF INTEREST WITHIN THE GROUP

- CONFLICT OF INTEREST -

$AY MARTIN, I WAS LOOKING AT THE
BOOKS, AUD I NOTICED THAT THE PRICES

OF YOUR SUBCOMTRACTOR ARE WELL
ABOVE THOSE OF THE MARKET! a

WHY DID You
CHOOSE THEM?

I

I FICURED IT WAS
BEST TO MENTION IT
TO COMPLIANCE.

il

, THEY ARE UERY COMPETENT
AND, GIVEN OUR TYPES OF MACHINE,
THEY ARE CLEARLY THE BEST.

AUD WE HAVE A GOOD
CONTACT: THEIR DIRECTOR
IS OUR CEO'S SON-IN-LAW!

MICHAEL, THIS TYPE OF
OUR BUYER CONFIRMED THAT THE
CHOICE OF THIS SUPPLIER WAS MADE
BNSED ON OBJECTIVE CRITERINA,

AND WE CAN PROVE IT. CONFLICTS OF INTEREST.

YOU DID THE RIGHT THING:
THERE'S A RISK OF HARM TO OUR COMPANY
IF THERE'S A CONFLICT OF INTEREST.
T'LL LOOK INTO IT.

HOWEVER, THERE IS STILL A CONFLICT N
OF INTEREST EVEN IF THERE WAS MO UUDUE
ADUANTAGE. I'M GOING TO TALK ABOUT
THIS CASE WITH THE CEO. /

PRIVILEGED RELATIONSHIP MUST BE
REPORTED TO AVOID SUSPICION OF
CORRUPTION OR POTENTIAL

YOURE RIGHT, I'LL REPORT

IT AND, FROM NOW ON, THE
AWARDING OF TEMDERS TO THIS
SUPPLIER WILL BE DELEGATED
TO THE PURCHASING DEPARTMENT,

Practical advice

As soon as you have the slightest doubt about a conflict of interest, it is very important to share these
situations with the Management and, if necessary, the compliance officer. The management of a conflict
of interest cannot, under any circumstances, be based on the good faith of the persons concerned: the
situation and the solutions provided must be documented in writing (internal memo, for example) and

endorsed by a third party (compliance or HR ).

may, subject to the rules below, receive gifts
or invitations out of courtesy from business
partners. The Group strictly prohibits:

- Any form of solicitation of gifts or invita-
tions,

- Any gift or invitation received in a
concealed manner or from an unknown
person or not precisely identified;

- Any gift or invitation received in money or
cash equivalent (for instance, gift vouchers
or negotiable items);

- Any gift or invitation violating any appli-

cable local regulation (in particular because
of its amount, nature, the person at the ori-
gin of such gift or invitation or the person
who received them);

- Any gift or invitation contrary to decency.

Gifts and invitations can be further accep-
ted only if they are of a reasonable value
and nature with respect to the circums-
tances and the person who offers or re-
ceives them; they must be, in any event, pu-
blicly assumed, both by the person offering
them or receiving them. Within the limits
set in this Code and, if any, legal applicable

September 2020 / Appendix to the internal by-laws of each Group's entity
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PREVENTION AND PROHIBITION OF PASSIVE CORRUPTION
AND CONFLICTS OF INTEREST WITHIN THE GROUP

rules, managers of subsidiaries or local em-
ployees may, under the authority of their
management and with their compliance
referee’s consent, set indicative or manda-
tory thresholds |

Persons to whom are offered gifts and invi-
tations likely to raise questions (in particu-
lar as to their value or nature, or in the light
of the circumstances) mustimmediately in-
form their management and, where appro-
priate, their compliance referee. Any gift or
invitation which does not comply with the
foregoing rules must be declined and, as

0/ Appendix to the internal by-laws of each Group's entity

« GIFTS AND INVITATIONS CAN
BE FURTHER ACCEPTED ONLY IF
THEY ARE OF A REASONABLE
VALUE AND NATURE. »

the case may be, returned (the compliance
referee will review with the management
the measures to be taken if such return is
materially or reasonably impossible).
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L,

OTHERRISK

SITUATIONS SUBJECT
TO SPECIFIC RULES

a. SPONSORSHIP AND PATRO-
NAGE

Sponsorship and patronage operations
consist of financial or in-kind support, for
non-business purposes (philanthropic, hu-
manitarian, social, cultural, etc.) in favor of
events or organizations. These operations
can only be made in the Group’s name and
on its behalf in strict compliance with the
Group’s internal policies and procedures
and are, in particular, subject to prior au-
thorization. They must exclusively aim at
promoting the Group’s brand or image and
must only be conducted with and/or in fa-

vor of legitimate organizations with a repu-
tation which is not likely to be questioned
on an ethical level.

The Group managers and employees must
strictly ensure that these sponsorship and
patronage operations cannot be unduly
used in favor of the personal interests of
any third party and, in particular, of any per-
son holding a public office or of a declared
or potential candidate to such an office. In
case of doubt, the operation must be im-
mediately suspended and the compliance
referee informed.

September 2020 / Appendix to the internal by-laws of each Group's entity
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OTHER RISK SITUATIONS SUBJECT TO SPECIFIC

b. LOBBYING

Lobbying consists of exercising lobbying
activities before any public authority in or-
der to promote the image, products and
services of the Group or of its companies
or entities. A lobbyist may be a Group ma-
nager or employee or a third party exer-
cising duties in the Group’s name under a
contractual mission; honorability must be,
where appropriate, assessed according to
the modalities set forth in part (c) below.
Regardless of the name given to these lob-
bying activities, such activities must be car-
ried out while complying with ethics, local
regulation and the Group’s procedure and
to this Code, and by strictly avoiding any
risk of influence peddling.

Lobbyists must clearly inform persons and
third parties they meet that they act in the
Group’s name and must make sure they
avoid any confusion with other activities
that could be exercised in a private or pro-
fessional capacity or in the context of any
mandate (whether in associations, a politi-
cal or trade union mandate).

Vis-a-vis the persons met and the direct en-
tourage of such persons, lobbyists acting in
the Group’s name must refrain from any at-
tempt to obtain information by fraudulent
means, from any deliberate communica-
tion of false or misleading information.

In some countries or regarding certain per-
sons or national or international institu-
tions, specific regulations impose on such
lobbying activities obligations in respect, in
particular, of persons performing the mis-

RULES

sion, the terms of such mission or the per-
sons met (in particular, parliamentarians
and elected officials). Each manager of a
lobbying mission (whether performed by a
manager or employee of the Group or by a
third party) must verify whether the consi-
dered mission is likely to fall under such re-
gulations and, where appropriate, to strictly
ensure the provisions of such regulations
are strictly complied with..

c. INTERMEDIARIES,
SUPPLIERS AND BUSINESS
PARTNERS

The Group shall see to it that the activity of its
business partners (clients, suppliers, service
providers, intermediaries etc.) cannot consti-
tute a risk for the Group, in particular in case
of failure of such business partners to comply
with international and national regulations
and recognized good practices in the preven-
tion of corruption and assimilated behaviors..

In this context, the Group managers and
employees must ensure that each business
relation with one of their partners is subject
to a prior and reasonable risk assessment,
in particular with respect to corruption and
assimilated behaviors matters. Agreements
entered into with them must contain spe-
cific provisions requiring compliance with
good practices in these matters and provide
that any ascertained failure of the third par-
ty in this respect may constitute a cause for
immediately terminating the relationship.

The person in charge of the business rela-
tion must ensure the good repute of the

September 2020 / Appendix to the internal by-laws of each Group's entity
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OTHER RISK SITUATIONS SUBJECT TO SPECIFIC RULES

- LOBBYING -

IN 0 UEOLIA SUBSIDIARY,
A LOBBYIST IS RECEIUED..

HELLO MR. MARTIN,

SHALL WE HAVE A LOOK AT
\&JR PROGRESS REPORT?

HMM.. IT SEEMS A BLT LIGHT TO ME..
THERE’S MO LIST OF PEOPLE MET NOR THE

ARE YOU READY FOR
OUR QUICK REVIEW?

<= 4
YES, I HAUE BEEN UERY BUSY
A DEFEUDING YOUR INTERESTS WITH
THE PUBLIC DECISION-MAKERS

1IN THE REGION!

SINCE I KNOW THAT PAPERWORK IS
IMPORTANT FOR YOU, I HAVE WRITTEN A
FEW LINES ON THE GENERAL SITUATION! r

DATES OF THE MEETINGS OR THE SUBJECTS
DISCUSSED.. I'LL CHECK WITH
OUR COMPLIANCE OFFICER!

WHEN LOBBYISTS WORK FOR UEOLIA, THEIR CONTRACT
MUST REQUIRE THEM TO FOLLOW STRICT RULES OF
COMPLIANCE AUD TRANSPARENCY..

DETAILED WRITTEN REPORTS WITH SUPPORTING

HIS IS ALL THE MORE IMPORTANT
WHEN DEALING WITH PUBLIC
DECISION-MAKERS.

Practical advice

BUT HOW CAN I MAKE SURE
THESE OBLIGATIONS ARE MET?

THAMKS FOR YOUR HELR
T'LL PROBABLY HAVE TO
TERMINATE OUR CONTRACT
WITH THIS LOBBYIST!

REQUIRING

DOCUMEMTS, SUCH AS COPIES OF LETTERS

OR EMAILS, FOR EXAMPLE. THESE REPORTS ARE A

PREREQUISITE FOR PAYMENT!

As soon as you have the slightest doubt about potential non-compliance with local regulations or the
group’s rules and standards, it is very important to share these situations with the Management and, if

necessary, the compliance officer.

selected partners in these matters. Any
doubt in this respect must be immediately
reported to the management and to the
compliance referee in order for the Group
to carry out due diligence procedures. In or-
der to prevent any risk of corruption, such
due diligence procedure is recommended
for any business relation, out of any tender
process or current transaction, with a politi-
cally exposed person (PEP).

Sauf urgence absolue et expressément Ex-
cept absolute urgency expressly validated
by the compliance referee, each time an
assessment is performed (in particular in

cases where the Group’s internal proce-
dures impose an obligation in this respect,
like in intermediation matters or business
consulting), no contractual commitment
can be made before validation of the bu-
siness partner, in view of the results of said
assessment, by the relevant manager.

d. RULES ON FINANCIAL AND
ACCOUNTING CONTROL

The standards and procedures set in place
by the Group in terms of financial and ac-
counting control aim in particular at ensu-

September 2020 / Appendix to the internal by-laws of each Group's entity
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OTHER RISK SITUATIONS SUBJECT TO SPECIFIC

ring that the books, registers and accounts
are not used to hide unlawful actions, and in
particular, any act of corruption or influence
peddling. To such end, any payment or ad-
vantage granted in the Group’s name must
have a lawful and defined purpose and be
made in favor of beneficial owners in com-
pliance, in particular, with:

- international legislation regarding sanc-
tions, embargoes, and the prevention of
money laundering and the financing of ter-
rorism matters;

- delegations of authority and banking
delegations issued in according with the
Group’s procedure;

- validation/approval processes (order, de-
livery, payment) and accounting processes
described in the Group’s Purchasing pro-
cesses.

Any undocumented payment, i.e., not en-
tered in the accounts, or any payment that
knowingly mentions a false purpose or be-
neficiary or whose actual purpose or bene-
ficiary is not precisely known is prohibited.
As an extension of this rule, unless any spe-
cific local situation is expressly validated in
advance by the Group’s finance and com-
pliance departments, any cash payment or
payment made using similar values (pre-

ndix to the internal by-laws of each Group's entity

RULES

cious metals, securities or listed securities,
etc) or in-kind payments are also strictly
prohibited.

To the extent possible, any person making
a payment must ensure that its beneficiary
complies with the laws and regulations to
which it is subject; the payment terms ac-
cepted by the Group must in no case aim at
circumventing these laws and regulations.
Unless expressly validated by the Group’s
finance and compliance departments, any
payment must be made in the country
where the service provider is effectively do-
miciled or in the country in which the ser-
vice is provided..
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S.

ALERTS

Any Group manager and employee and
any exterior or occasional collaborators of
the Group, finding or having good reasons
to suspect a breach to the foregoing rules,
may inform the Group using one of the fol-
lowing ways:

- through standard management channel,
or

- by way of the Ethics Committee, recipient
of alerts within the Group..

The Group undertakes to protect the confi-
dentiality of the elements disclosed in
these alerts and in particular of the whistle-
blower and, where appropriate, of the per-
son reported, as well as the facts reported.
Subject to the limits provided for by any
potentially applicable local regulation, the
alert system also offers the possibility to re-
main anonymous when necessary. In these
cases, and except in case of bad faith of the
whistleblower, the Group undertakes not
to take any measure allowing identification

« THE GROUP UNDERTAKES
TO PROTECT THE
CONFIDENTIALITY OF THE
ELEMENTS DISCLOSED

IN THESE ALERTS AND

IN PARTICULAR OF THE
WHISTLEBLOWER AND,
WHERE APPROPRIATE, OF THE
PERSON REPORTED, AS WELL
AS THE FACTS REPORTED. »

of the author.

In addition, the Group prohibits any mea-
sure (disciplinary and professional in parti-
cular) against a person who would submit,
in good faith, a reporting, regardless of the
follow-up given to such alert and even if the
reported facts prove to be inaccurate. In ad-
dition, in cases where the whistleblower’s
liability is likely to be engaged in the re-
ported facts, the Group undertakes to take
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ING DEPARTMENT OF A UEOLIA COMPALY..

..COULD YOU QUICKLY PRy
THE BILL SENT IN BY OUR NEW
SUBCONTRACTOR. IT'S UERY URGENT,

SURE, T'LL PUT IT
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- WHISTLEBLOWING -

ALERTS

THAT'S WEIRD, THERE'S NO PURCHASE
ORDER, NO DETAILS OM THE BILL,
NO DELIVERY SLIP. THIS SERVICE
COULD BE FICTIVE.

I'M GOING TO CALL'
{ THE FOREMAN FOR
A AN EXPLANATION.

MELAUIE, I MADE A PERSONAL COMMITMENT

TO PAY IT WITHOUT ANY PAPERWORK.
EVERYTHING IS IN ORDER, DON'T WORRY.

BUT DON'T SAY ANYTHING

THE TOP OF THE PILE..

TO YOUR MANAGER! I'LL KNOW
IF YOU DO..

THIS IS THE THIRD TIME THAT THIS TYPE OF
OBSCURE PAYMENT HAS OCCURRED. AUD, BY
CHEQUE, WHICH IS CLEARLY AGAINST THE RULES,

T:UE GOT TO REPORT IT,
BUT IF THE FOREMAN
FINDS OUT I DID IT.
T'LL BE FIRED.

Practical advice

I'D BETTER USE THE GROUP'S NEW
WHISTLEBLOWING SYSTEM. THAT WAY
I CAV STAY ANONYMOUS IF I WANT.

HWHISPLI @

1 ——
== O = O

OWD T'LL BE PROTECTED BY
THE GROUP’S ETHICS COMMITTEE!
EVERYTHINGLL REMAIN
COMPLETELY CONFIDENTIAL!

© @veoua

If the internal whistleblowing system is used, the whistleblower can choose to remain anonymous, but
the Group does not recommend this choice because it makes it more difficult to verify the events reported.
In all cases, the identity of a legitimate whistleblower is kept strictly confidential..

into account, when handling the matter
and its possible follow-ups, the existence
of such reporting and the further collabora-
tion of the employee.
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Any person within the Group that would
abuse the aforementioned alert system by
submitting reports in bad faith (i.e., with
malice, slander or clearly untrue and re-
peated) may be subject to disciplinary ac-
tion or even prosecution in accordance with
applicable national rules.
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GLOSSARY FOR THE

BENEFICIAL OWNER

The beneficial owner means the natural or
legal person directly or indirectly controlling
the asset and for whom the activities of the
undertaking are carried out.

GIFT

A gift is any benefit, good or service that

can be measured in voluntarily transferred
money and that is, directly or indirectly, free of
charge. These can be cash or cash equivalents,
goods, gift vouchers, movable orimmovable
property, etc.

PUBLIC PROCUREMENT

The term Public procurement refers to public
contracts, concession contracts and other
contracts intended to satisfy a need in the
general interest.

ASSIMILATED BEHAVIOR

Assimilated behavior is any act contrary to
probity, such as, e.g., influence peddling,
misappropriation, illegal taking of interests,
misappropriation of public funds and/or
favoritism.

CONFLICT OF INTEREST

A conflict of interest is a situation in which a
personal interest of an employee, or represen-
tative within or outside the Group conflicts
with those of the Group. These can pertain

to financial, professional, family or other
interests

ACTIVE CORRUPTION

Active corruption means the act of offering,
promising or suggesting, whether directly or
indirectly, a payment or benefit to a public or
private person in return for a promise, release
or favorable act..

PASSIVE CORRUPTION

Passive corruption means the act of accepting
or receiving, whether directly or indirectly, a
payment or benefit from a public or private
person in return for a promise, release or
favourable act.

SUPPLIERS

A supplier or subcontractor is a natural or
legal person supplying goods or services to
the Group..

THE GROUP

The term “Group” refers to Veolia Environment
and all of its directly or indirectly consolidated
subsidiaries..

INTERMEDIARIES

An intermediary means a natural or legal
person involved in commercial negotiations in
order to enable or facilitate the conclusion of
one or more contracts.

INVITATION

An invitation is a proposal to attend or partici-
pate in an event, conference, trip, dinner etc....
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SPONSORSHIP

Sponsorship consists of materially supporting
an educational, cultural, scientific, social,
humanitarian or sporting project and contri-
buting to promoting the image of the Veolia
Group or one of its subsidiaries..

CURRENT TRANSACTION

A current transaction means transactions or
tasks relating to the carrying out the Group’s
activities that are performed periodically.

PATRONAGE

Patronage consists of supporting organi-
zations or works of general interest (foun-
dations, public interest associations, etc.)
by donating a sum of money, movable or
immovable property, or a loan.

PARTNERS

This is a person with whom the Group
establishes a synergetic relationship for the
accomplishment of one or more commercial
operations within the framework of one or
more contracts.

POLITICALLY EXPOSED PERSON
(“PEP”)

A politically exposed person is a natural per-
son who is or has been entrusted with a pu-
blic function or an immediate family member
or close associate of such a person.

ANTICOMPETITIVE PRACTICES

Anticompetitive practices refer to any act
intended to restrict or distort competition and
thus circumvent the rules of transparency,
fairness and equity between competitors.
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This can include express or tacit agreements,
concerted actions or abuse of a dominant
position to eliminate other competitors..

PDUE DILIGENCE

A due diligence means the reasonable regular
control and verification measures of the
Group to identify third parties as well as the
risk to which the Group is exposed when
entering into a business relationship with
such third parties

COMPLIANCE REFEREE

The Compliance Referee means the person
appointed by the Group Compliance Depart-
ment in the various business units, areas or
countries.

BUSINESS RELATIONS

A business relation is a professional or com-
mercial relationship during a certain period.
This may be provided for in a contract.

THIRD PARTIES

The term third party refers to the customers,
suppliers or other partners of the Group, as
well as to any other natural or legal person,
whether public or private, outside of the
Group, whether or not a contractual rela-
tionship with the Group exists.

INFLUENCE PEDDLING

Influence peddling refers to the use or abuse
by a person of his real or perceived influence
in order to obtain honors, employment,
contracts, exemptions or any other favourable
advantage from a (national or international)
public authority..
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